
Quiz 3 ( on Chapter 5 - Bygrave, W. & Zacharakis , A. (2011). Entrepreneurship, New York: Wiley) 
Entrepreneurship (Dana T. Redford, Nova SBE)  

 

1. Marketing communications convey messages to the market; messages about the 

company's products and services, as well as about the company itself. (1/20) 

Choose: True or False 

 

2. Brand equity is the combined result of brand awareness and brand image. (1/20) 

Choose: True or False 

 

3. Positioning describes a company's offering relative to the product attributes that are 

most important to whom? (2/20) 

A. Investors 

B. Shareholders 

C. Competitors 

D. Customers 

E. Marketers 
 

 

4. The selection of a company's key communication tools is determined by: (2/20) 

A. Cost 

B. Target market 

C. Timing 

D. All of the above 

E. None of the above 
 

 

5. Which of the following is an approach to Guerrilla Marketing? (2/20) 

A. Identifying challenges and developing creative solutions. 

B. Using the “inherent drama” in your offerings to your benefit. 

C. Capturing people's attention by targeting the local news media with a public, 

promotional event. 

D. Creating an entertaining digital video that can be viewed and shared online. 

E. All of the above 
 

 

6. All entrepreneurs face the need for brand building, which is ___.(2/20) 

A. the task of building brand awareness. 

B. the task of building brand equity. 

C. the dual task of building brand awareness and building brand equity. 

D. building either brand awareness, or brand equity. 

E. the task of building other issues. 
 



 

7. Why must a company continue new product development even after launching a 

successful product into the market? (2/20) 

A. To gain an advertising advantage 

B. Competition 

C. To keep the firm profitable 

D. To ensure maturity in the market 

E. Both B & C 
 

 

8. An important part of gaining the market's acceptance is ___.(2/20) 

A. Building brand awareness 

B. Reducing the product's cost of goods sold 

C. Franchising the brand 

D. Building celebrity client network 

E. None of the above. 

  

  

Short questions (please do not exceed the lines) 

9. In your own words, define “marketing”. (3/20) 

An organizational function and a set of processes for creating, communicating, and 

delivering value to customers and for managing customer relationships in ways that 

benefit the organization and its stake holders. 
 

10. Why is marketing critical for entrepreneurs? (3/20) 

•     Marketing is a vital process for entrepreneurs, because it builds awareness of your 

product and your company. Without brand awareness, even customers that would 

benefit from your service and would want to purchase your product will not.  

•     Marketing builds brand equity and imprints an image of your products in the minds 

of customers. 


